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Translated

“I WAS NOT AFRAID OF EXPERIMENTS” – WHAT IS GIGA AGLADZE’S 
CONTRIBUTION IN REBRANDING OF THE MAGAZINEE “BEAUMONDE”?

Many years ago a famous Georgian musician Giga Agladze performed rebranding of a magazine 
“Beaumonde” but he hasn’t ceased working in cinema and music. Now he has united all the genres in 
a new philosophy – he created wine concept brand AG. 

“Beaumonde” is a first color Georgian magazine which became as it is today due to several stage 
transformations. You were its first editor in chief. How did the brand development process and what 
events influenced the magazine format change?

“Beaumonde” was different at that time. It had thinner format and had other editor in chief, so I’m the 
first editor in chief of a new format magazine. The 100th issue of the magazine will be available in 
November. As for the brand development, I tried to make a fashion magazine out of it. This was the 
negotiation- the first issue had to be thick, glossy and thick-covered. 

You had a successful musician career at that time. Why were you interested with a career of an editor in 
chief of a magazine?

There was a time when music career was really successful for me and I managed to maintain it till today 
at some part. It was not only because accepting the magazine offer – I was going to create my own 
magazine of a similar format, I already had my own concept. So I accepted the offer to make a 
rebranding of the magazine “Beaumonde”. We agreed to make a try and it was really successful. 

Which idea offered by you was successful?

Many possible projects have been fulfilled. It was an experiment from the beginning. There was no 
similar product in Georgia and no one was making such magazine around in Georgia. 
It was me and Jiji Rejini who were working on the concept. I won’t start listing the whole staff, I don’t 
want to omit someone. The old staff thought I’d dismiss them. But I didn’t do that. The only one person 
left us by his own will. I left everyone in the redaction as they were professionals. And I knew very well 
what I wanted. I didn’t want to recruit a new staff. The new thing was the concept that I and Jiji brought 
with us. 

The first broad project probably was the issue of the first magazine – everyone was talking about it. 
Generally, everything that I do becomes a discussion object for the public. I’ve heard negative opinions 
too, but this is also a part of life. The magazine offered us monthly reporting from different parts of the 
world. I travel myself a lot and I also brought interesting stories from different countries. 

Now Tea is a chief in “Beaumonde” and I think that she is doing it better than me – I wanted it to be a 
fashion magazine and it developed exactly this way. When I worked there it had different character – it 
was fashion magazine but other parts also concerned other topics. Then and now 2-3 reports are 
always from different European countries – Cannes Film Festival, Fashion Weeks etc. We also fulfilled 
many important projects – neither me, nor Jiji were afraid of experiments and it worked. 



Translated

What was the role of the glossy magazine at that time and what it is like today in the era of social and 
online media. Could you name three reasons why we should have a glossy magazine in the 21st 
century?

We should not be interested today what was up-to-dated in the 19-20 centuries. But anyway in order to 
prove the necessity of the magazine even one reason is necessary for me. There is e-mail but I want 
someone to send me a letter, because it existed. I don’t know, maybe the future generations will fully 
forget this phenomena but I find something old in it and I like it. Besides there are exclusives that you 
can’t find anywhere in this huge internet world. And one more thing: when you have a direct contact 
with a journal or a magazine you feel their smell, but internet does not have a smell. I think I’ve already 
named more than three reasons and I still can infinitely continue …

After spending many years in ”Beaumonde” you chose a career of a film director and decided to cede 
your position to Tea. How do you think what novelties have been established?

Now the magazine is much better with Tea, than it was with me – it developed in the direction of 
fashion. I was a film director even before – so nothing changed for me in this prospect. The magazine 
was just one of the experiences of my multi-dimensional interests. I have my profession – film and music 
and I’m doing it till today and now wine production has been added to this list. People often ask me – 
what are you producing a film or wine? Both of them need to be produced…

What extinguishes the concept of AG Alco production from the other brands of alcohol and 
wine-makers?

Wine is fantastic and cognac and chacha will also be added soon to this AG brand. I am doing many 
good things. If someone is willing to taste real Georgian wine should know the taste of a real wine. This 
wine will become a Georgian face. Of course my statement will irritate many wine-makers but I want 
many wine producers to compete with each other because wine, cognac and other spirits are what we 
are proud of… So I could tell you about the concept of AG – this is the wine that you want someone to 
taste and then be proud that you are from the country of wine…
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